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Exhibitor Invitation to the 132nd Canton Fair

SR - N




= AT AL
] A=18l7]
Introduction of Canton Fair

R BINFLI95TEE, BEEWFHEEIET MM,
LRLOZRK) SIS GRS ARBRFES 0, REWTINE S F LA,

mE EPEEMHEEK MEER. SatEse JXUERZENH
ErPtX&RI MR RRT EERENGEEEREZE S,

J:23: 0] < E=48%4) ZE108 A

(BREDHNEREDMERUARSERNBEER )

EM:https://www.cantonfair.org.cn

01

Overview
Established in 1957 and held every spring and autumn in Guangzhou, China.

Administration
Co-hosted by the Ministry of Commerce of PRC and the People's Government
of Guangdong Province. Organized by China Foreign Trade Centre.

Advantages

A comprehensive international trading event with the longest history, the
largest scale, the most complete exhibit variety, the largest buyer attendance,
the broadest distribution of buyers' source country and the greatest business
turnover in China.

Exhibition Date

Spring Session : Middle of April
Autumn Session: Middle of October

(Fair organizer will issue detail information of every session by written notice.)

02
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Canton Fair Highlights

hEE—R, —RELH

25,500+l A R E228 TENKAXAI536,000% MBS KERE iHHE605 AR
BRI LRI

2,000+ 7k TSR am b 33005+ EF R RITiLRE IE8000R SR
3005 +4% LR #=m950,000+

Canton Fair-China’s No.1 Exhibition, Links the World

Online Exhibition Physical Exhibition

536,000 Overseas Buyers from 228 Countries and

25,500+ Exhibitors Regions Registered and Attended the Online Fair

400,000 square meters 600,000 Visits

2,000+ Top Brands 33,000,000+ Online Visits Nearly 8,000 Exhibitors

% FREERBE131E X8, A TREERBF130E X8, 25— ERMNE TR,

3’000’000"' Online Exhibits 950’000+ New Products The online exhibition data is from the 131t Canton Fair and physical exhibition data is from the 130" session,
which are obtained from the latest online and physical exhibition respectively.
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About Exhibitors

16 KEM501T RR 2 EAMERIE, ICERERIMUBREL

All 50 Exhibition Sections of 16 Categories will be open for registration,

gathering world-leading enterprises as exhibitors.

BFRREE

Electronics & Household
Electrical Appliances

2,500+

B

Building Materials

1,900+

AETR%E

Hardware & Tools

2,300+

M

Machinery

1,600+

ZE R B2
Vehicle & Spare Parts

1,300+

FRERE
Lighting Equipment

600+

LMk

Chemical Products

300+
BEIRSE
Energy Resources

100+
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HONGTAI GROUP
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we--——for better life

FSL  mainHouse

BRREERE

Consumer Goods

3,900+

IS
Gifts

2,400+

EREESITES

Home Decoration

3,200+

ERRREEE

Textile & Garments

4,700+

g
Shoes

1,100+

DA FEE RN RE

Office Supplies, Cases&Bags
and Recreation Products

2,600+

EHRETREEE

Medicines, Health Products
& Medical Devices

500+

o {TES
Food

800+

06
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About Canton Fair International Pavilion

gl £EERHR SN
0 I _ /;// e i HONEYWELL,USA SMARDT,CANADA
. s = e 550058, L ERHREHSE L BRFPRTFALIKANSE
’ =) = n Fortune Global 500. High-tech Enterprise World Leader in Oil-free Centrifugal Chiller
» :
'

RHERTE, 2K

Efficient Trading Platform, Embracing Global

- ar EPIT A HERMRE
BusinessOnpaitunities O KR RIS TSR A I RERERRAFLL
One of the Five largest Home Appliances Maker in Europe Leading Kitchen Appliances Company in South Korea
["RE#HOR2007F1% 3, BiEL30/@AIRIMNREF K.
FERSIRENI0NTEREISRE, o
B ERIHEREBL 100N DRI EEI15,0008 KB LB R, ab 5 B R E R X R

HEEERE T #RET RS KE .

It was inaugurated in the 101 session of Canton Fair in 2007.

Each session, 600+ companies from 40+ countries and regions attend.
15,000+ Companies from 100+ countries and regions attended the Inter-
national Pavilion since 2007.

It is an important trade platform for international companies to explore
Chinese and global markets.

Essential Countries & Regions Trade Delegations

SOUTH KOREA MALAYSIA TURKEY JAPAN Macao, China

07 08
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Canton Fair Highlights

BBERERNEIINEEFS
Linchpin of Dual Circulation

IZ UV REEREER.BI30E XRS5 TRELEILMEXHEWIRAR
M, Rit#HIE60 AR,
The 130th Canton Fair attracted eligible trade visitors from 31 provinces,

received 600,000 visits accumulatively.

IZASERBENIRAEUSEENABEFFA. FBAEERMNEZEE

EP A LR ALRA R E, FIRSR M
Leading companies in the retail and circulation field attach much
importance to the Fair. Top E-commerce platform and leading chain

store organize purchasing group to attend the offline Fair.

N EDESERERTFEHE, MRBEHREHE,

Hold promotion activities all over the world , cover 1,500,000+ buyers.

12I2EAKERE FERULEARSLE40%,

40% of buyers are decision-makers.

= 13 Audience
BA 13P4ET . Domestic cities coverage
1505 A% 15,000,00
55 ) nearly
#oh S5NEIRMMK Ebilie=S Overseas countriesand 100
regions promotions
09

B RWE
Domestic Leading Buyers

S EREHEFES (Top E-commerce Platforms) :
FEEE. RAR. MR MZME. AT 20 S8 e F 2. 2K T H

BRI
Alibaba Group, Jingdong, Vipshop, Netease Selected, Suning, Onion Global,

ET-Global, Aukey

*iﬁE(Leading Supermarkets):

AR RKIFEB™. BB ZYPEE. REE, AR BT KE8 ™.
R B KEEHER EMSEm. B BhmER RRIER. EREAF
Vanguard, Yonghui Superstores, Hualian supermarket, Lotus Supermarket,
Jingkelong Company, Xing'an Supermarket, Shengjia Supermarket,
Tianfu Convenience Store, Aozhixing Trade Development Company,
Lianhua Huashang Group, One Plus One Commercial Chain Stores,
Kuanguang Supermarket, Jiajiayue Group, Huiyou Group

B SR (Famous Retailer Stores):
FRHER KR T BB R RIEEE X E7. FIEFEH. IREE R LR Z 8.
AN RAER IREER BEER L. KmORE REER EELE K. BB &R,
BB REARER. AX KR 85X AHER X EERAF
Wangfujing Group, AEON, Grandbuy, Friendship Group, Rainbow Department Store,
Liqun Group, INZONE Group, Anhui Commercial Capital, Tianhe Trade company,
Zhenhua General Merchandise Group, Mopark Department, Caishikou Department Store,
Baobai Group, Zhongxinlou Department Store Group, XIDAN Department Store,
Tangshan Department Group, Weike Group, Teemall Department Store, Hanshang Group

N2 BEREFIERLE (Well-known Convenience Stores) :
TENRMG. 2L EFE. EEE. E—RE BEFSE. P AL S E. P aH
ECHE. SXWEFE \&BT{E%U\_J!Z%{EHF“ KEENE

Mujis Miniso, Free Bee E-Commerce, Meiyijia Convenience Store, 7-Eleven,

K.P.l. Hi-24 Convenience Stores, Sinopec Yijie, PetroChina Kunlun Hospitality,
Hejiahuan Convenience Store, Jishi Convenience Chain, Kehao Convenience Store,
Youke Convenience Chainstore

8. 5H.EH. . RRETULEILSEH (Professional Retailers):
R EXBRE ASH KBRER AR AHTFE

Decathlon, Gome Electric, DaShenLin Pharmaceutical, Guangzhou Chimelong Group,
Bestore

(LU EHE R 935 /ENo Preference Ranking) 10
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Canton Fair Highlights
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World-leading Buyers Gathered Sh
Business Opportunities

SHMRRBEWZE LZHNNE

F=EREME200, 000+ WHRMEEAE Part of the Buyer Groups
BE220+MNEZR. HIX
100+2 k250t RAMZEER

Zuchan
200,000+ International Buyers
220+ Countries and Regions (9
100+ Top 250 World Famous Retails Carrefour
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Canton Fair Highlights

ESRAFRE, 2RERMK

Cooperating With Leading Medias, Covering
Omni-channel Marketing

o W
mmn
. ’ . l

FREEICE BRI FEREARIRE
R Journalist Domestic Mainstream Medi
SNGETIR RS 2 ournalis omestic Mainstream Media

>4

AMigE ERE
’.@E }"' f‘x%:’tl\:éy]\ 100 %iﬁiﬁiﬁ;ﬁ Ej] , j:iEIEﬁ:I\:EE ';E-;' Fﬁiﬁﬁiﬂ’ 600+ E:\i/r:sj ::::/\;(:tseasjoumalists 120,000+  Total Media Exposure

BhA el e, B aF KB AL ME.

Various Business Events

100+ Canton Fair Forums Held Each Session,

for Industrial Information, Marketing Expansion, and Business Value.
BRI Policy Interpretation - m 'i

HinEa Market Trend

T Industry Information

B 3xtE Business Match-making YT Go g|e
&It eI Design & Innovation

mmhEESH Brand Marketing

LS Industry Promotion

13 14
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“We attach great importance to Canton Fair. We have met a lot of new
business partners and found new opportunities in Canton Fair. We look
forward to continuing cooperate with our customers in China ,grasp the new
opportunities of Canton Fair.”

— President of Honeywell Aerospace Asia Pacific Steven Lien

(*Information from Guangzhou Daily)

“I am very optimistic about Canton Fair. It can be ranked as the largest trade
platform in the world. We met many buyers from China. For Fargo, this is a
very good opportunity to enter the Chinese market.”

—— CEO of Fagor Greater China Ting Ge

(*Information from Guangzhou Daily)

What Buyers Say

“Canton Fair is an essential channel to discover high-quality suppliers,
enabling enterprises to build a high-quality ecological supply chain system.”
—— CMO of MINISO Xiaobing Liu

(*Information from Guangzhou Daily)

“The International Pavilion has gathered quality products from all over the
world, to build communication channels between suppliers and buyers. It is
very convenient for us to buy what we want.”

—— Carrefour, China

16
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HEREEMNERKBREL, RN T RIS
RE R mTBEE ERIZ7 N

BRI AR 7 REXK RIEFBMEL S BIRIN T

SRENE:
BRAAS N 0TS EMEIR
v
RERIZZAEXME
v
SERSE
v

BRZWNSREGEREXRIZEER. SR

Participation Requirements and Procedures

International companies that be qualified for the Canton Fair
exhibition theme shall provide the following application materials:

Company and products profile. Company’ s business license.

Certificate of association with the overseas brand or letter of
authorization for participation.

Participation Procedures:

Please contact the Organizer or scan the QR code for registration

Vv
Submit relevant materials as required

\V4
Wait for the official verification

Make participation preparation\o/nce the application documents
pass the verification.
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A& TEL
4000-888-999

BRFE E-mail
import@cantonfair.org.cn

Wik Website
http://www.cantonfair.org.cn



